Nasser R. Bakkar

Mobile:  KSA + 966559915900 , Lebanon + 9613 863696
e-mail: nasser.bakkar@alfozan.com , nmbakkar@gmail.com   
Career Objective

To pursue a challenging career in a multinational, culture oriented company.

Work Experience
· VP – Corporate Communications & Corporate Social Responsibility (consultancy assignment)

Al Fozan Holding Co. Al Khobar, KSA, March 2007 – todate 
· Corporate and Regulatory Affairs Manager, Lebanon
Corporate Social Respobsibility Manager, Levant & Yemen

British American Tobacco, Beirut, January 2005 – February 2007
· Brand Enforcement Manager, 
British American Tobacco, (Levant & Yemen) Beirut, August 2003 – December 2006
· Brand Manager, 
British American Tobacco, Beirut, September 2002 – July 2003

· Brand Manager, 
British American Tobacco, Jeddah, June 2001 – August 2002

· Account Director, 
Dunes Graphic Design, Jeddah, January 2000 – May 2001. (Procter & Gamble + Bus. Dev.)

· Account Manager, 
Leo Burnett, Jeddah, 1998 – 1999. (Philip Morris)

· Account Executive, 
Leo Burnett, Jeddah, 1996 – 1998. (Savola, Shell, Seb, WGC, Benetton & Coast Milk)

· Sales Representative, 
Arabian Metal Industries/ Juffali, Jeddah 1994 –1996

· Head of Section, Directorate of Social of Social and Welfare Affairs

Makassed Philanthropic Islamic Association, Beirut, 1990 - 1993

· Logistics/ Activities Coordinator (Education for Peace Program), 
UNICEF, Beirut, 1990

· School Instructor/ Delegate Assistant, 
Terres Des Hommes, Beirut, 1988 – 1989

· Distribution Supervisor (Food for Peace Program)
Save the Children Federation, Beirut, 1987
· Freelance Photographer
REUTERS, Beirut, 1987 – 1991

· Commercial Diver
Lebanese Diving Co. – ROMINA, Beirut, 1990 - 1993

Achievements

· Developed, implemented and monitored Cosrporate Social Responsibility initiatives in Lebanon and across Levant & Yemen

· Developed and implemented a Corporate Social Investment (CSI) project in Lebanon on child labour which became a BAT global best practice.
· Built and sustained open and constructive relationships with key stakeholders.

· Established the 1st ever BAT capacity building centers at Customs HQs in Lebanon and Syria.
· Identified, defined and promoted a regulatory environment consistent with both British American Tobacco business goals and business principles

· Managed all Brand Enforcement (BE) operations with relevant government stakeholders across Levant & Yemen.
· Initiated and led the signing of MoUs with government stakeholders across Levant & Yemen

· Initiated and led the establishment of the multi industry alliance – Brand Protection Group (BPG) across MENA
· Developed and implemented the Levant & Yemen Anti Illicit Trade (AIT) strategy/ project which became a BAT global best practice

· Developed and conducted Anti Illicit Trade workshops across MENA
· Evaluated, exploited and developed intelligence on counterfeits and secure evidence for enforcement action.

· Developed a strategy that will deliver a continually evolving portfolio of product identification and product assurance measures to reduce the ability of criminals to counterfeit company brands.

· Developed and implemented the brand plan to ensure that brand objectives are achieved

· Commissioned research and rigorously analyse data to ensure brand issues are understood and corrective action identified

· Recommended and managed all brand activity to ensure fit with brand strategy and corporate guidelines

· Developed and implemented strategic advertising and promotional campaigns for accounts managed.


Initiated and coordinated the production of various ATL & BTL projects.


Organized special events, launches and press conferences.

· Developed business pitches for potential clients.

· Prospected new market niches and expanded existing ones and conducted various market studies.

· Winner of the Saudi Research and Publishing Co. Award for 1996 and 1997.

· Winner of the Leo Burnett Worldwide 7+ Award.

· Planned and supervised social and welfare projects e.g. Allocation of international aid.

· Coordinated between local and international non-governmental organizations.

Training

· Regulatory Management Workshop


British American Tobacco – Beirut 2006

· Corporate Social Responsibility Workshop

British American Tobacco – London 2006

· Competency Based Interviewing Workshop  

British American Tobacco – Beirut 2005

· Corporate & Regulatory Affairs Excellence ProgramBritish American Tobacco – London 2005

· Anti Illicit Trade Lobbying Workshop


British American Tobacco – London 2005

· Coaching Workshop




British American Tobacco – Beirut 2005

· AME Anti-Illicit Trade Workshop 


British American Tobacco – Dubai 2004

· Program Management Workshop


British American Tobacco – Beirut 2004
· Prince2 
(project management)


British American Tobacco – Beirut 2004

· Living Beyond Limits Workshop


British American Tobacco – Beirut 2004

· Global Anti-Counterfeit Best Practice Workshop
British American Tobacco – Cape Town 2004

· Effective Market Focus – EMF2


British American Tobacco – Beirut 2003
· Regional Security Workshop



British American Tobacco – Dubai 2003

· Global Anti-Counterfeit Best Practice Workshop
British American Tobacco – Kuala Lumpur 2003

· Business Objects




British American Tobacco – Beirut 2002

· Creative Thinking




British American Tobacco – Dubai 2002

· M.E. Operations Workshop



British American Tobacco – Dubai 2002

· Account Management Foundation Program 

British American Tobacco – Jeddah 2001

· Corporate & Regulatory Affairs workshop

British American Tobacco–Beirut& Jeddah 2001

· Marketing Communication



Procter & Gamble – Jeddah 2000

· Brand Building





Leo Burnett – Beirut 1998


How to Write Better                                    

Leo Burnett - Jeddah 1997


Phoenix I & II                                                 

Leo Burnett - Jeddah 1997


Being Successful in Peoples Business   

Leo Burnett - Jeddah 1996

· Rescur Diver





Professional Ass. of Diving Instructors 1996


Presentation & Team Moderation 
 

Juffali Training Center,Mercedes Benz AG1994


Instructor Training Workshop 



United Nations Children’s Fund -UNICEF - 1990


Animator Training Workshop 



United Nations Children’s Fund -UNICEF - 1989


Computer Language




Alexandria - Egypt ,1984

Other Interests

· Member of the National Geographic Society

· Member of Greenpeace Med

· Member of Cedars for Care (local NGO)

· Humanitarian Activist (more than 15 years of volunteer and professional work in the humanitarian field)
Skills

Computer Skills


Excellent command of Microsoft Word & PowerPoint.

Language Skills


Fluent in spoken and written English and Arabic.

· Managing French.

Personal Data

	Date of Birth
	: July 27, 1965

	Place of Birth
	: Beirut, Lebanon

	Nationality
	: Lebanese - Canadian

	Marital Status
	: Married


Education

· Bachelor of Arts, Political Science  Beirut University College – Beirut, Lebanon  

Hobbies

· Scuba Diving (PADI Rescue Diver & Medic First Aid), Hiking, Camping, traveling, working with people.

References

Furnished upon request

